Bangalore, India
+91 8420089573

surbhi7priya@gmail.com

SUMMARY E-commerce operations and finance professional with 7+ years of experience across D2C
operations, marketplace management and customer retention. Currently run backend
operations and finance for two clothing brands across Shopify, Myntra, Nykaa and Coyu, and
designed and built the company's internal operations system. Skilled in order and inventory
management, marketplace reporting and settlements, Shiprocket logistics, Excel, Power BI
and SQL.

SKILLS » D2C & Marketplace E-commerce Al Product Mockups

Operations (Shopify, Myntra, Nykaa, Coyu, Al-assisted App Building (React,
Amazon, Flipkart) Supabase)
+ Order Management & Inventory Planning Power BI (Dashboarding, KPI Reporting)
+ Product Listing, Catalog Optimization SQL queries
+ Marketplace Settlements & Month-end Python (Pandas, NumPy)
Sales Reporting Microsoft Excel (Pivot Table, VLOOKUP,
+ Product Planning & Seasonal Launches XLOOKUP, HLOOKUP)
+ Shiprocket Logistics Data Cleaning & Analysis
» Customer Support & Retention Business Reporting & Ecommerce
+ Meta Ads Support (Basic) Analytics
+ Canva - Social Media Content
EXPERIENCE BACKEND OPERATIONS & FINANCE EXECUTIVE, 06/2026 - Current

The Sauca (The Sauca Design LLP), Bangalore

« Run end-to-end operations for two clothing brands, Ldma and Sauca, across the website,
marketplaces, stock, pop-ups and month-end finance.

« Designed and built Ldma Production Studio, an internal web app that manages costing,
production, quality check, stock, multi-channel sales, marketplace settlements and
expenses for both brands.

« Create and maintain product listings on Nykaa and Myntra.

« Process marketplace orders from Myntra, Nykaa and Coyu, and prepare sales reports for
each channel.

« Manage the Shopify website and its orders.

« Generate shipping labels and invoices, and keep stock accurate with inward and outward
tracking.

 Prepare stock for pop-up events and record pop-up sales.

« Prepare month-end sales reports and coordinate directly with the CA.

E-COMMERCE OPERATIONS SPECIALIST [ ANALYST, 12/2022 - 05/2026

Worxstax Solutions Private Limited, Bangalore

+ Managed end-to-end D2C operations across Shopify, Myntra, Amazon, and Flipkart,
handling order processing, inventory, and timely fulfillment.

+ Supported daily management of 50—-80 orders during peak periods, maintaining 95%+
next-day shipping through coordination with warehouse and courier partners.

« Uploaded and optimized product listings (titles, descriptions, pricing, images, catalog),
helping improve conversion on key products.

+ Led seasonal product launches (Holi, Valentine's Day, Pet Lover collections), including
design planning, Al mockups, catalog uploads, and go-live.

+ Created Al-based product mockups to improve product presentation across platforms.

+ Assisted with Meta Ads under senior guidance and supported basic performance
marketing activities.

+ Managed logistics using Shiprocket, handling NDR, delivery delays, courier pickups, and
supporting COD RTO reduction through follow-ups.

« Handled customer support for returns, exchanges, size guidance, and order queries,
contributing to better customer retention.

+ Created Instagram and WhatsApp content using Canva to support promotions and
engagement.



PROJECTS

EDUCATION AND TRAINING

LANGUAGES

CERTIFICATIONS &

LICENSES

WEBSITES & SOCIAL LINKS

STRENGTH

KEY ACHIEVEMENT

HOBBIES & INTERESTS

» Prepared monthly sales and operational analysis reports using Power Bl and Excel.
« Monitored KPIs including order fulfillment, returns, dispatch delays, and customer trends to
support business decisions.

CUSTOMER RETENTION EXECUTIVE, 06/2017 - 06/2021

Vap Technology, Kolkata

« Managed relationships with existing customers through regular follow-ups.

» Collected customer feedback, coordinated with internal teams, and resolved client
queries.

+ Built strong client relationships through proactive communication, contributing to higher
satisfaction and repeat engagement.

Léma Production Studio | React, Supabase, Netlify (Al-assisted development)

Designed and built an internal operations system for a two-brand clothing company: 15
screens, 15 database tables and three access levels, covering per-piece costing, a
production log feeding a 38-point quality checklist, sales across 9 channels with commission
and stock updates, settlement tracking and a Calendly integration for home trials.

Ecommerce Inventory & Dispatch Tracker | Power Bl + SQL
Built an interactive dashboard to monitor order status, warehouse performance, dispatch
delays, and low-stock inventory alerts.

Shopify Sales Dashboard (Storeily Data) | Power Bl
Developed a Power Bl dashboard using Storeily ecommerce data to analyze revenue trends,
sales performance, and operational KPIs.

Customer Return & Refund Analysis | SQL
Created a return analysis dashboard to track refund amounts, return reasons, refund delays,
and customer behavior insights.

Mood-Based Ecommerce Recommendation System | Python
Developed a Python-based ecommerce recommendation project where users receive
product suggestions based on mood selections.

Revenue & Market Analysis Tool | Python
Built a Python project using Pandas and NumPy for revenue calculations and market analysis
reporting.

Bachelor of Technology: Information Technology, 06/2017
Bengal College of Engineering And Technology, Durgapur

English: Advanced (C1) | Hindi: Native

- Foundations of Digital Marketing & E-commerce — Google Coursera (2026)
+ Ultimate Job-Ready Al-Powered Data Analytics Course — CodeWithHarry (2026)
« E-Commerce Made Simple: Go From Zero to Sales in 1 Hour — Udemy (2026)

www.linkedin.com/in/surbhi-priya9
surbhinewmeportfolio.netlify.app

Quick learner with strong ownership, able to manage muitiple responsibilities in fast-
paced startup environments.

« Designed and built the internal operations system for two clothing brands at The Sauca.

 Successfully managed end-to-end ecommerce operations across Shopify, Myntra,
Amazon, and Flipkart in a fast-paced startup environment.

+ Supported seasonal product launches and improved operational efficiency through
inventory planning, logistics coordination, and reporting.

« Built Power Bl dashboards and analytics projects focused on ecommerce operations,
inventory tracking, and customer return analysis.

« Writing & storytelling (published Kindle eBook)
« Creative content & ecommerce trends
» Travel, Dance & fitness



